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Operational Logic: ‘Niche Culture, Community Scene
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MUSIC Q Tencent Music Innovation Experience Store
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MUSIC Q Tencent Music Innovation Experience Store
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MUSIC Q Tencent Music Innovation Experience Store
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MUSIC Q Tencent Music Innovation Experience Store
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"Offline social scenarios" activate the fan economy
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1200BOOKSHOP Xinghai Concert Hall Store
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"Cultural cross-boundary" as the core
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Case Comparison and Innovative Insights
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‘Music and Words
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Move towards non-standardization
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Visual and Communication Symbols
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Build a '‘core+extension’ product system
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The cultural field of 'immersion and functionality’
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The cultural field of 'immersion and functionality’
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The cultural field of 'immersion and functionality’
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The cultural field of 'immersion and functionality’
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"Online and offline"
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